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Introduction of Manufacturing Media Brands

Our target audience is members of the professional media
in manufacturing, construction and energy.
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Registered Users’ Profile

220,000 members, mainly focused on Industrial Field.
Link6d With 5 indUStriaI media (6.12M page views/mo., 2M unique browsers/mo.)
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Lead Generation. Basic/Segment

Get the target leads in high volume and for sure.

The client can set the flexible conditions such as target attributes and company and generate target leads with guaranteed number

for sure.

Planning a campaign (Start)

Per the client’s request,

ITmedia makes campaign plan.

Target lead attribute
Set the target lead attribute
such as “Manufacturing

industries” and “more than
1,000 employees.”

Number of the content

Check the content and the
number of contents for lead
generation.

— Number of guarantees

—  Set the number of

- guaranteed leads
depending on the budget,
target attribute and the
number of contents.

The campaign will start after
the client's agreement on
ITmedia's plan.

M

!

Acquiring leads

Send email to offer
the client’s content to
the targeted audience.

The client can get
responses to the
questionnaire and

approval for providing
personal information
from visitors.

Download / use leads

The client can download generated leads
via the admin website. (The list is updated
daily.)

Based on the client’s request, the list will be
merged and provided to the client when the
leads are generated in plural media.

ol Dily

Recommended usage

 Lead nurturing with Marketing Automation
tools

 Lead selecting with telemarketing
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Lead Generation Segment Rate Structure

You can set a campaign flexibly according to the number of
leads and the budget

The price of Lead Generation Segment consists of three components; basic charge, lead unit price, and option fee. We will ask
you the number of leads you need, budget, additional options that you require etc., and propose the suitable campaign for you.

Total quote Basic charge Lead price Option fee
I
Cost per Lead Number of guarantees
The lead price is determined depends on the “content rate”: that the percentage of specified attribute in the entire The number of leads that can
member and the product genre. be guaranteed is decided

from the number of contents
provided and the content rate.

Content rate of
target Category A Category B Category C
— Select a category by your product E=SlInES IR
The price list changes by 100% s06 s120 5144 — — —
content rate )
70% or more $96 $120 $144 A EIectronlcs
® o o o o o o o o o
60~-under 70% $120 $156 $192 ) )
B Mechanical Design |
e ® © ® ® & ® ® o o S50~under 60%|  $144 $192 $240 Engineering Management
w w w w w w w w 'H‘ 'H‘ 40~under 50% | $180 $246 $312 C Electronic Design / Embedded |
) Electric Power | Career | Architecture
The target is 40% of all members 30~under 40%|  $216 $300 $384 | Civil Engineering
20~under 30% $264 $372 $480
See the Ilst Of Iead unit price Under 20% Please contact ~ Please contact Please contact

"40% to under 50%"
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Lead Generation Segment — Price List

Basic charge Campaign periods

$1,200/campaign AppI’OX. 2 months

¥ We will accept orders from more than $3,600 by 1 campaign including lead unit . . . . .
price. * Estimated campaign period to achieve the guaranteed number is

approximately 2 months. It may change depending on the progress.

Lead unit price

» The campaign period to achieve can be fluid due to Vacation period

Content rate of

target Category A Category B Category C
Remarks
Basic 100% $96 $120 $144
* The lead unit price will be changed when you specify the medium
70% or more $96 $120 $144 in the campaign. For details, please contact us.
* If the content rate of the target is less than 20%, please confirm us
60%7603nder $120 $156 $192 in advance whether campaign is doable.
(0]
» Depending on the acquisition status of leads, we may consult
50°/%—O(l;nder $144 $192 $240 about providing additional content during the campaign period.
(o]
» We can provide confirmation of enrolment as an optional menu.
40% - under
Segment 050% $180 $246 $312 « Please check Attribute Specification Item List and Category and
Product Genre for details.
30% - under , ,
o0 $216 $300 $384 « Tax is not included. / Net
20% - under
30% $264 $372 $480
Under 20% Please contact  Please contact Please contact
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Lead Generation Segment - Attribute Specification Item List

You can be specified the leads attribute from the categories as below.

The lead unit price is decided by the content rate of the members that you specify their attributes.

* Attributes are judged based on items selected by the member at the registration.
* Depending on the items you select, there is a possibility that we can not accept it.
* Please contact us if you need to specify conditions other than the contents described.

Industry

Electronic Tool - Device - Circuit
Electronic Machine

Automotive - Industrial Machine
Related to Material - Energy
Related to Computer Manufacturing
Other Manufacturing
Construction./Architecture
Information - Communication Service
Wholesale / Retail / Services
Medical - Welfare

Government / Government Offices /
Organizations

Others

Company name

Designation / Exclusion

Job category
Research - Development - Design

Manufacturing + Production -
Quality Control

Other jobs related to Engineering
Related to Construction./Architecture
Management - Business planning
Related to Information system

General Affairs - Personnel Affairs - Legal
Finance - Accounting

Sales - Marketing

Other general position

Other profession

Position

Management and officers
Section Head

Unit Head

Assistant manager

Staff / Employee

Company size
1-9

10 - 49

50 - 99

100 - 299
300 - 499
500 - 999
1,000 - 1,999
2,000 - 4,999
5,000 - 9,999
Over 10,000

Location

Hokkaido - Tohoku
Tokyo

Kanto (Except for Tokyo)
Chubu - Hokuriku

Kansai

Chugoku - Shikoku
Kyushu - Okinawa

Annual sales scale

Under 50 million yen

50 million yen - Under 100 million yen
100 million yen - Under 1 billion yen

1 billion yen - Under 5 billion yen

5 billion yen - Under 10 billion yen

10 billion yen - Under 50 billion yen
50 billion yen - Under 100 billion yen
100 billion yen - Under 1 trillion yen

Over 1 trillion yen

Deduplication

Exclusion of leads acquired in the last 6
months

Free email addresses exclusion

Major free email addresses can be
excluded
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Category and Product Genre

Category

A Electronics

B Mechanical Design

B Engineering
Management

Product Genre

Digital Semiconductor

Analog Semiconductor
Measuring./ Testing Equipment
EDA Tool

Electronic Tool,/Material
Power

Computer - Communication Equipment
Related to Electronics Services
Wireless Technology

LED

Display

Programmable Devices

Sensor

CAD

CAE

CAM.,/Machine Tool

3D printer

3D scanner

Cutting./Modeling

Product Planning./Design
PDM,/PLM

Production Management

ERP for Manufacturing

SCM for Manufacturing
Production Scheduler

BOM

Drawing./Document Management
Cloud Service for Manufacturing
Other IT Solution

Consulting Service

Category

C Electronic Design /
Embedded

C Career

C Electric Power

C Architecture

C Civil Engineering

*Product category and category linking will be reviewed once a year.

Product Genre

Embedded Tool

Embedded Board

Embedded Software

Robot

Software Test/Debug

In-Vehicle Software

Embedded Security

Embedded OS

FA/ Control System

International Standard Correspondence
Career Up

Skills Up

Languages

Education for an Engineer

Energy Saving (ex. LED light)

Power Generation System (ex. Solar)
Power Storage System

Energy Management System,”Service

Related to EV (Tools,”Materials included)

Power Supply Service

BIM,/CAD

Smart/Renovation

Construction work/Field Management
BAS./FM

Other

CIM

Maintenance Testing

Smart Construction

Other

- Choose one “Category > Product Genre”
as main Category.

- You can choose up to two sub categories as
below except main category.

Sub category

- Electronics

- Mechanical Design

- Engineering Management
- Electronic Design / Embedded
- Electric Power

- Career

- Automotive ()

- FA (%)

- Medical Machine ()

- Architecture

- Civil Engineering

% These can be chosen as only sub category
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Optional Plan
Content Creation .

- Content Creation for Lead Generation (Advertorial)
- White Paper Creation
- Video Content Production



Brief Summary of Content Creation Plan

Advertorial / White Paper Creation

Minimum price
for execution

Content Summary Price including lead
generation
This is your company's original content, created with the cooperation of
our editorial department, based on your requests for appeal points and US$ 6,000
Advertorial expression methods. In addition to product/service introductions, a wide 1 HTML or mo;‘e US$ 12,000
range of expressions are possible, including case studies and reports on
seminars held by your company.
) o 2 pages US$ 2,400 Uss$ 7,200
PDF contents are covered and produced by ITmedia partner editorial
White Paper production company. Content can be selected from "product/service
introduction," "case study," and "seminar report.”
4 pages US$ 4,800 USs$ 9,600

Other Content Creation

Minimum price
for execution

Content Summary s including lead
generation
. . . . . . USs$ 1,200
Video Video content created by recording presentations, seminar lectures, demonstrations, etc. S US$ 6,000

Copyright © ITmedia Inc.



Comparison

of Advertorial/White Paper Creation

10

Content

Features

Content Format

Planning Assistance

Interview

Created by

Secondary Use

Content Image

Advertorial

White Paper

Advertorial planned, interviewed, and edited by IT Media's
editorial team.

HTML

ITmedia

Possible for web use only.

%No changes allowed. Source notation required. Secondary use fees occur
for use in printed materials.

§, Tech
A\ Factory
[ar | s Jwansor Loiorazsx]ia] nwe | v” Dogaoc fansix)

NRYA7 A 7O R
BERBOERLE ECRRFEREATSAE
ney—sue FnerTEARTACUELS

1xnw

PDF content with standardized format that is covered and
produced by IT Media's partner editorial production
companies.

PDF
Not Available
v

ITmedia partner editorial production company

Possible free of charge for both web and printed materials
% Please do not publish in media other than ITmedia.

.Ezz!:::l!ﬂ l!i‘-- .’ P—— - P
W WEE-E/ A X FyTT
CISEY 21— LOMR- BEIA NEEHR

EUUVIHBRG. REVEEAOTRETR

TS IBATRN I TERTE
oty g 23~ AORRTLT
. aDmEEvTITERR
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Content Creation for Lead Generation (Advertorial)

. About content creation (Advertorial)

— Itis an advertorial in which the editorial staff is in charge of planning, Price (1 content) : US$ 6,000 or more
coverage, and editing

_  Anyone can browse the opening part and get a lead when "Read Minimum implementation fee combined with lead fee :
more" US$ 12,000

. Provides 4 Tech
—  Content : 1html A% Factory

—  Number of characters : approx. 4,000 Japanese characters (among
them, approx. 500 characters will be posted on the public page)

—  Illustration or Photo : within 2 R

BUSAFLAX 7—IRFY—ER
. RISRIBOEENR L CHIRFBZEMT 35%
— Coverage : 1

ERRENSHENET —FHERT 5~ HIH, TN LFCEMTETNSES S0 ABHD
BRFPYAF ABATIHRS . & @IS HICS SAIDIDTHIMATEENAL TET 35
BF—O05 [UBERNROTHL] © (REREREAS > FORE] REELTINSF
— 9D —EANEIY A7 AXDSBEUTE.

X e

OB || it WNEOSOR || DunaIA || BadaYTrE

° Note IMERAT —SEEALTNSH, BcelF THHTBCRBIINNSL, BEA
. . 3 3 FTHR ﬁﬂ‘é‘ijl féfu?;?\)&i?:?glﬁiﬁtil;;?t?ﬂ‘ﬁz
—  The production period is about 16 business days from coverage. el s S e R

—  Proofreading of the manuscript is once for each of text and HTML. The e S ey | iwino) o)\ sensrr 7l oy
production period varies depending on the number of proofreading. okt k| W G et it i e
—  Please provide the illustration or Photo from your company. _omenvas-ex aoicsmermeme e
—  This content continues to be posted in the medium even after the end =Rt il o Y
of the campaign. P
—  There is no report of advertorial content’s PV and UB. - opAsa e o, A ST SATs VATGT3e aRATs <%

s SRABCLERE CRENCRDELT  SRHFREERAL TR RIVTIOHE [SERETERT
H H H H H - EE & vy 28 (92 5] ELTRELTIND, BRI/ SYFIRE. REFIIL-TN'S3. 538
— If coverage in the distance or special production costs occur, additional BIRUIPONED: SECSORDERTUSIISBN (2| 20 eRires, BATREIEL o TV e,

costs will be charged. B
. Note about Secondary use

—  The copyright of the content belongs to us and the production staff
(writers, photographers, etc.)

—  This content can be reused free of charge with out modification e ——
(L|m|ted to Web use, requ”‘ed source notat|on) ‘n‘ VIO RTINS DORE R I R A b 1

FEN3nT. FAE: FICA1ETEE
— If you use it in printed matter, you will incur a secondary usage fee.

Ty hO—-UB<HEIY-EX

UL, EREHE T EE
NSERTHABRFTRHTNEEL,

PIEEDT

ICEDTREBN, (VA M- JLCHBIE. S5
SIOBOYERN100GENS, BROSAT
2B THR0BANS. ADSS=>JIX
MEBSN, IR MERRTE ST EFAEN

TL—tDHRS
LEANET -9

. Option : PDF delivery / Print delivery

— Itis an option to deliver the produced content in PDF or print. Please ikl rpyplidions
inquire for details. ey

5. Ty -0l
R -LENEERTLY

HBTENTED, EERELORDEHETLAD
BB THBTLEBDHT B,
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White Paper Creation

12

About White Paper

- PDF contents that our partner editing production creates
- Posted on our white paper download center and generates leads

Contents Specification

- Number of pages : 2 pages / 4 pages
- Number of characters : About 2,000 Japanese characters / 4,000 Japanese characters

- Figures:upto2/upto4

- Planning : No (Coverage will be based on the hearing sheet you write)

- Coverage : Yes

—  Design / File format : designated format (Refer to the right figure) , PDF (Web resolution)

Contents

— A Seminar report coverage will be up to 2 sessions.
—  Product and/or service description and case studies are consist of 4 chapters below.

Product / Service

Description

1. Comment on market

condition
2. Challenges
3. Solutions

4., Introduction of products

Remarks

Case Studies

1. Introduction of a company of a
case study

2. Challenges the company had
3. Solution and the reason why it
chose the solution

4. Effects of the solution

—  We commission the editorial production for white paper coverage and progress.
- It usually takes 20 business days from coverage to publication.

- We kindly ask you to prepare figures and pictures for white paper.

—  Content will be posted on the site even after the lead collection is completed.

About Secondary Use

- White paper can be used for free regardless of web and/or print; however, please refrain

from posting it to other media.

Price (2 pages) : US$ 2,400

Minimum implementation fee combined with

lead fee : US$ 7,200

Price (4 pages) : US$ 4,800

Minimum implementation fee combined with

lead fee : US$ 9,600

WETI A REAR—JHA R

BE-BEE- B/ 1 XY FvIT
CISEY1—- L% - BEIANEER

VIV IRHIH BEVWERA\DOBAL R

USFA AT HRTHV 7 EHTD
TEMCESTIIARICED. BORILIZTA—
S-LAEFERINTNS, CNITRCIHLTIR
FHaXUhE2Fr=vdL, RFCLIRBTICLS
WRTHED, IR-TAFr I ORBRIIRRRESL, °5
LEARA-YZFr T, ARWERSDOULDICHN
Wd MZFPrA-Desy, CRLABNSE
oy ERUEYY; OXEC2OORMTBED.
LYZBOHROWUTRELIL. EROLYATER
BERELVARIBEYCRRTIIACEE, KRS
FMAP 10.0 SUETRUS BB, XPRIFR
LU, 2oR RS CORMIBOENST XUy BS,
BRATELTIR L-Y ~ MFP PEER. N5-Ate
#. == RU-S IR B,
~7%. ERAROMFP 223, €2, LYX, XA,
MEENTHRINS CIS EV2-LTRRNBEEY
DICHBTIARAMAREAH03 TULENT Xy
BB, XLRHORBEFES, BIRME, AU
LEYTIE, AMB W, L—T— MFP, §58. 71
~ MFP 223,
UZFARA=TErh
8. BELYXRIP LT ORBTE, BRRTERC
WLz 7ERLTVS, ECTRE, TALTVION
ERPEITORHE, MFP PRF v+ EEDIF e
IRBREPTEL BRST/ONASTPERRERT.
EXRE/REA. 07 BN ReanWmrLLe
(ATM) G, 33T 2LV HBAGFERLBD

2TV,

CIS E/2—LOBRICSBUT
SORLE YT T ER R

CISTZa—)L12. B& LED ICX3@ &, LYX, 7
UZrAREE (PCB)., 707 70YFIVF (AFE), £
I FIIREON -V RURMRY X (A3 T1XP
A TAZ) CRBSNTVS, LY F 1L ERNH
CXEBT, BALEAERAMSICERL, 1XA-J&
LTRORAUADDERETES,

LUIFyTHRBANIDL, F/OA-TORH
EYYFUT 1T, BRERSEEATr/TIL
HTSuL, ECC. AROF,T7EERAL, BUERD
YA ZDEVa~LERAT 3 BET/ATREAM~T
TR ARCOUTRRUS I/ FInainaLrersy
FUTRBHRLTLI,

FRZ TETAK2-S) 3. T -YMARY 108MH2 T.

UZT AR -SSR

T — P
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Video Content Production
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About video content

It is a video content that records and produces presentations and seminar lectures

Get Leads by posting to the White Paper Download Center

Content specification

The following is an example of a production pattern. Details are available separately.

Type Description screen image Time (tax Ezotdi‘ﬁ&”egef net)
Capture PPT data from the lecture PC and Within
Simple PPT video edit it in time with the instructor's voice. 60 US$ 1,440
Animation of materials can be reproduced. minutes
Synthesize and edit presenters against the Within
SVPPT background of PowerPoint materials. 10 USs$ 3,360
Animation of material can be reproduced. minutes
The interviewer does not appear and the -
. . S . . Within
Interview video question is displayed in ticker. It is also
: . . 20 US$ 2,400
(1 camera) possible to insert your own video & .
. minutes
materials.
Capture video from a demo PC. Insert a
simple telop or BGM into the captured Within
Demo capture video verl video, and use markers to express what 10 Uss$ 2,400
you want to emphasize. It is also possible minutes
to insert your own video & materials.

Remarks
US$ 900 will be charged if you only want video hosting
The price changes depending on the creation of the video, so please contact us for details.

Copyright © ITmedia Inc.


https://youtu.be/2STJvH2IfYg
https://youtu.be/viftE0EUmrI
http://www.svp.jp/hosting/2018/itm_ve2018/19557/
https://youtu.be/GegtTK5KpmU

Cancellation Policy

In the event of cancellation by the advertiser after receipt of an order, the following rates will be charged as a cancellation fee.

Advertising Menu

Cancellation Fee

Applicable Products / Services(Please ask
us if you can't find the product in the list
below.)

Display Advertising / Email Advertising Before the material deadline: 50% Display Advertising / Email Advertising
After the material deadline: 100%
IAdvertorial (Tie-in Article) Before submission of the first draft for proof-reading: 50% of the advertising fee Guaranteed Insertion Term Advertorial (Tie-
(including production fee, insertion fee and promotion fee) in Article)
IAfter submission of the first draft for proof-reading: 100% of the advertising fee Guaranteed Page View Advertorial (Tie-in
(including production fee, insertion fee and promotion fee) Article)
Lead Guaranteed Number of Lead Generation Before the campaign starts: 50% of the advertising fee (basic fee + lead generation fee)|LG. Basic / Segment
Generation [Leads IAfter the campaign starts: 100% of the advertising fee (basic fee + lead generation fee)
Production Option Before submission of the first draft for proof-reading: 50% of the production fee LG. Segment Option - Advertorial (Tie-in
IAfter submission of the first draft for proof-reading: 100% of the production fee Article) Production
LG. Segment Option - White Paper Production
Other Options Before the campaign starts: 50% of the advertising fee (option fee) LG. Segment Option - Customized Survey
IAfter the campaign starts: 100% of the advertising fee (option fee) LG. Segment Option - Telemarketing
Guaranteed Insertion Term |White Paper Before the campaign starts: 50% of the advertising fee TechFactory Guaranteed Insertion Term
IAfter the campaign starts: 100% of the advertising fee Program
IAdvertorial (Tie-in Article) [Before submission of the first draft for proof-reading: 50% of the advertising fee TechFactory Guaranteed Insertion Term
IAfter submission of the first draft for proof-reading: 100% of the advertising fee Program
Long Term Lead Generation Program (6 months or Up to the spending of half of the amount applied for: 50% of the advertisement LeadGen. Segment (6 months or more Lead
more) fee(basic fee+lead generation fee) Generation Program)
After the spending of half of the amount applied for: Unused portions can be cancelled
Seminar Collective Seminar Until 41days before the seminar opening date: 50% of the advertising fee Seminar Hosted by ITmedia / Virtual Expo
IAfter 40days before the seminar opening date: 100% of the advertising fee Sponsoring Plan
Entrusted Seminar Planning Fee / Operating Fee Entrusted Seminar
- Until 41 days before the seminar: 50% of the advertising fee
- Within 40 days before the seminar: 100% of the advertising fee
Other actual cost will be charged in accordance with the cancellation policy of the
subcontractor.
- Venue Fee/ ITmedia's Operating Fee
- Any other costs incurred as a result of customizing program
Others IABM Report Before the first delivery: 50% of the advertising fee ABM Report
IAfter the first delivery: 100% of the advertising fee
Customized Booklet / Offprint Before submission of the first draft for proof-reading: 50% of the advertising fee Custom Booklet
IAfter submission of the first draft for proof-reading: 100% of the advertising fee Offprint
\Video Production Until 2 days before video shooting date: 50% of the advertising fee Video Production
IAfter the previous day of video shooting date: 100% of the advertising fee
Customized Research Before the research starts: 50% of the advertising fee Customized Research
/After the research starts: 100% of the advertising fee
14 Copyright © ITmedia Inc.
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